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Dear 2010 Census Partner,

Thank you for your partnership with the U.S. Census Bureau and support of the 2010 Census. The  
2010 Census is quickly approaching, presenting an opportunity to paint a new portrait of America and  
show the changes in our country during the past 10 years. The data collected through the 2010 Census also 
will shape the future of our nation for the next decade, so participation is vital. We need the help of housing 
associations, landlords and other organizations that work with renters to raise awareness of the census and 
ensure everyone understands the importance of completing and returning the census form. 

Renters are an important and growing segment of our population. It is projected that the 2010 Census will 
show a rise in the number of renters in this country, due to an increase in home foreclosures and natural 
disasters that have displaced people from their homes. In past censuses, homeowners have had higher 
census form return rates than non-homeowners. Research has shown that misinformation about the census 
and language isolation are two primary reasons non-homeowners have been “undercounted.” Undercounts 
can mean less funding for communities that need enhancements. With accurate data, we can help ensure 
that funds are distributed appropriately and maximize the potential of communities across the nation. Your 
support of the census is critical to achieve a complete and accurate count in 2010. 

This toolkit provides you with resources and tools to help you communicate about your partnership with the 
Census Bureau and encourage census participation among renters. The toolkit includes information about 
the census, key messages, materials and activity ideas you can customize and use in your promotional 
efforts through Census Day, April 1, 2010. 

You are uniquely suited to communicate about the importance and benefits of census participation. Census 
data directly affect how more than $400 billion per year in federal funding is distributed to tribal, state 
and local governments. Census data also are used to reapportion congressional seats to states and assure 
proper district representation. 2010 Census data will help our communities and business leaders to:

Guide local planning decisions, including where to provide additional social services, establish child-\\

care and senior centers, and build new roads, hospitals, schools, and job training and community 
centers. 

Guide all levels of government on the implementation and evaluation of programs such as the Fair \\

Housing Act, Equal Employment Opportunity Act and the Civil Rights Act. 

I encourage you to utilize this toolkit to help renters understand that the 2010 Census is easy, important and 
safe. Your efforts, in tandem with other 2010 Census public awareness initiatives, such as paid advertising, 
public relations and online/interactive elements, will ensure a brighter future for your community.

Sincerely,

Dr. Robert M. Groves
Director, U.S. Census Bureau
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A Partner quick-start guide

Thank you for signing on to be a Census Bureau partner. You are committed to encourage 
participation in the 2010 Census so your community can be accurately represented and 
eligible for funding needed for a brighter future. Now you want to know, what’s next?  
What should you do as a partner in 2010?

It’s simple. Here – at a glance – are the three main steps you should take. 

Build your action plan.  
Create an action plan that defines specifically how your organization will 
support the census. Focus activities on motivating people to participate 
in the census. This toolkit includes planning resources and activity 
suggestions specific to your audience. (See page 9.)

Conduct ongoing communications and activities.
Start spreading the word, using your action plan and the many resources 
provided in this guide, such as newsletter and Web site copy, customizable 
templates and posters. Send letters and e-mails, post information in 
newsletters and on your Web site, or issue an official proclamation. Include 
specific messages that will resonate with your audience. (See pages 11-13.)

Sustain the momentum. 
A steady stream of communications and events through Census Day  
(April 1, 2010) will be critical to educate renters about the census and 
motivate them to take part. Stagger timing of communications and events 
through April 2010 to sustain census awareness with your residents and 
community. Use materials in this guide to assist you in your initiatives.  
(See pages 14 and 15.) 

Your efforts will be supplemented by other public awareness initiatives, including paid 
advertising, public relations and online/interactive tools and resources. Together, these 
efforts will surround your community with messages about the 2010 Census.



Getting Started: 
The Path to 
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Getting Started:  
The Path to a successful Partnership

We need your support in promoting the census 
among your renters, employees, organization 
partners and others in your community. Housing 
partners, such as you, are integral to the 
census communications effort and are uniquely 
suited to encourage participation among this 
important segment of the population. 

As of 2009, there were more than 36 million 
renter-occupied housing units in the United 
States, accounting for more than one-fourth 
of the housing units in the country. The 2010 
Census is expected to show an increase in 
this portion of the population, as the recent 
economic downturn, natural disasters and  
other factors have caused many in the United 
States to be displaced from their owner-
occupied homes. 

Your assistance also is essential to help the 
Census Bureau reach many mobile members 
of the population, individuals completing the 
census form for the first time, and individuals 
with limited English-language proficiency. Many 
of these people have questions or confusion 
about where they should be counted or if they 
should be counted at all.

Renter-Occupied 
Housing Units

36,119,000

Vacant 
Housing Units

18,843,000

Owner-Occupied 
Housing Units

75,339,000

  Source: Census Bureau’s Housing Vacancy Survey for 2009 
http://www.census.gov/hhes/www/housing/hvs/hvs.html  



8

U.S. Department of Commerce
Economics and Statistics Administration

U.S. CENSUS BUREAU

A Toolkit for Reaching Renters

This toolkit provides information and resources to relay the importance of census participation and 
clarify misinformation or confusion some renters may have about the census. You can customize many 
of the materials to suit the unique needs of your renters. The toolkit also includes suggestions for 
partnership activities and communications tips to help sustain your efforts through Census Day,  
April 1, 2010. It is important to plan and conduct as many communications activities as possible 
between January 2010 and April 2010. This key timeframe presents the best opportunity to inspire 
census participation among renters. 

How Census data benefit  
Renters and Our Communities

    Forecasting future housing needs for all  
    segments of the population and funding for  
    government-subsidized housing

     Planning for hospitals, nursing homes,  
     clinics, and the locations of other health  
     services

    Directing services to children and adults with  
    limited English-language proficiency

     Designing facilities for people with  
     disabilities, children or the elderly

    Forecasting future transportation needs
     Distributing medical research funds to  
     meet the needs of more people

    Drawing school district boundaries
     Attracting new businesses and jobs to  
     local communities

    Directing funds for services for people in  
    poverty

     Guiding all levels of government on  
     programs such as the Fair Housing Act,  
     Equal Employment Opportunity Act and  
     the Civil Rights Act     

    Creating maps to speed emergency services  
    to households in need of assistance

     Ensuring proper district representation in  
     national, state and local governments
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Step One:  
Build a Communications Action Plan

Develop an action plan for your organization by working with your employees to outline 
communications initiatives and activities your organization will conduct from now through April 2010 
to reach renters in your community. As you develop your plan, ask yourself:

How can we maximize our census-related \\

communications efforts in the months 
leading up to Census Day, April 1, 2010?  

What barriers do renters in our \\

community face in completing and 
returning their 2010 Census forms?

How can our organization help ••
address these barriers?

What census misconceptions may ••
exist that we can help clarify?

How can we include information on the \\

census in our current communications 
with renters, written and otherwise?  

What events and activities can we \\

conduct to help spread the word?

How can we highlight key census \\

milestones in our communications?  

How can we involve employees and \\

others in the community to relay the 
importance of census participation?
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Planning Resources

Use the following resources to get a sense of key 
operational and campaign milestone timing, and 
build communications initiatives and activities 
accordingly. 

2010 Census operational milestone timeline.

Hang this at-a-glance timeline on your 
wall to see key dates for the 2010 Census, 
including 2010 Census form distribution, 
Census Day and others. In addition, see 
what supporting events and activities will 
be conducted through the 2010 Census 
integrated communications campaign. 

18-month calendar for 
2010 Census partners. 
Hang this printable 
calendar – spanning 
through December 
2010 – in your office, 
lobby, meeting room 
or other high-traffic 
areas as a reminder 
of important census dates. The calendar 
also provides suggestions for what you, as 
a partner, can do to support the census. 
Incorporate suggestions from the calendar 
into your organization’s action plan.

Planning resources in this document are 
available in downloadable print-ready formats 
and can be found at the “Partner With Us” Web 
site at 2010census.gov/partners. 

2010 Census activities around the 
following key census dates:

JAN ’09 - APR ’09 MAY ’09 - JAN ’10  FEB ’10 MAR ’10 APR ’10 MAY ’10 JUN ’10 JUL ’10 - DEC ’10

NOV ’09

Key 2010 Census dates 

July 2009  
Address canvassing completed

August 2009   
Census in Schools materials arrive  
in schools

OctOber 2009 – April 2010  
Census worker recruitment underway

NOvember 2009  
New 2010 Census Web site launch

FebruAry 2010 – April 2010  
Questionnaire Assistance Centers and  
Be Counted sites open to answer questions 

mArch 2010  
United States Postal Service (USPS)  
delivers census questionnaires 

             

mAy 2010 – July 2010  
Census takers follow up with households  
that did not return questionnaires

December 31, 2010  
U.S. Census Bureau delivers apportionment  
counts to the President

Announce partnership with  
Census Bureau

Access free communications  
resources online

Establish/join a Complete Count 
Committee

Support Census in Schools program

Use 2010 Census drop-in articles  
in mailings 

Link to/from 2010census.gov

Display/distribute 2010 Census 
promotional materials

Plan event around mailout of census 
questionnaires

Provide space for 2010 Census  
Be Counted sites and Questionnaire 
Assistance Centers

Discuss the importance of 2010 Census 
participation

Encourage completion/return of 
questionnaires

Get InVOLVed! HeRe’s HOW:

April 1, 2010   
CENSUS DAy 
Send your questionnaire back! 

2010census.gov

2010 Census Timeline
Consider organizing your  

January – April 2010     
The 2010 Census Portrait of America Road 
Tour, an interactive, touring experience, 
travels across the United States and Puerto 
Rico. (For more information, download the 
2010 Census Portrait of America Road Tour 
Activity Guide from 2010census.gov/partners.)

January – April 2010    
The “Take 10” Program occurs in many 
communities across the United States 
and Puerto Rico, encouraging people 
to participate in the census. (For more 
information, download the “Take 10” Activity 
Guide from 2010census.gov/partners.)

March 2010    
Census forms are mailed or delivered to 
households.

April 1, 2010    
Census Day – the official day of the 
population count.

April – July 2010    
Census workers visit households that did not 
return a form by mail.

Dec. 31, 2010
Census Bureau delivers population counts to 
the President of the United States.
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Step Two:  
Conduct Ongoing Communications and Activities

The following are several suggested activities your organization can conduct to inform renters about 
the importance and benefits of the census and inspire them to participate: 

Explain the 2010 Census residence rules.
Some renters may be confused about how  
to fill out their form or whether they should 
fill out the form at all. Others may be 
“snowbirds” who have residences in two or 
more cities and may have questions about 
where to complete the form. 

Every household, regardless if they rent or 
own, should fill out the census form. Most 
people should be counted where they live 
and sleep most of the time. To help renters 
complete and accurately answer their  
census forms:

Educate renters about how to count \\

family members on their census form, 
particularly in homes with multiple 
generations and different families 
living in one household.

Raise awareness of the 2010 Census \\

residence rule regarding how and 
where to be counted. See the brochure, 
How People Are Counted (available 
as a separate electronic file), for more 
information. This brochure describes 
the process by which the Census 
Bureau counts everyone.

In addition to the renters your organization serves, consider conducting outreach efforts and activities 
to others in your community or organization.

Include information about the census in 
your communications to renters. Use your 
current renter communications to provide 
census information, including:

Letter to renters.\\  Announce your 
partnership with the Census Bureau 
by sending a letter to renters. A 
sample letter is included in this toolkit. 
Be sure to put the letter on your 
organization’s letterhead. 

Newsletters and e-mails.\\  Include 
articles or briefs about the census 
in your organization’s newsletters, 
e-newsletters or e-mails, and highlight 
key census milestones. Sample copy 
for newsletters and e-mail articles 
are included in this toolkit. A pre-
designed newsletter template that you 
can customize for your organization 
also is available.

Statement stuffers and mail inserts.\\  
Include information on the census 
as inserts or stuffers in statements, 
mailings, contract renewals, and 
other mailings to renters. Copy for 
customizable stuffers and inserts is 
included in this toolkit.
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Use technology to deliver the message.
Promote census participation online by 
posting information on your organization’s 
Web site, or include a Web banner or link to 
2010census.gov. Sample Web site copy and 
Web banners are included in this toolkit. 

Include census information at renter,  
tenant or resident association meetings. 
Include information about the census 
at renter, tenant or resident association 
meetings. A PowerPoint presentation with 
information specific to renters is available as 
a separate electronic file. Consider inviting 
a Census Bureau partnership specialist to 
attend your event and answer questions 
from renters. Contact Partnership and Data 
Services staff at the Regional Census  
Center for information on having a 
partnership specialist attend a meeting. 
Contact information can be found on  
page 20 of this toolkit or at 2010census.gov/
partners/pdf/censusRegionMap.pdf. 

Promote census participation at apartment  
open houses, display models and showings. 
Use your open houses, display models or 
showings as opportunities to distribute 
census information, brochures or fliers. 
Include information in your organization’s 
leave-behinds for prospective renters. 

Hang posters and fliers in common areas.
Hang or distribute census posters, fliers 
or brochures in shared laundry facilities, 
clubhouses, workout rooms, mail boxes and 
other common areas. Pre-designed and 
customizable posters, fliers and brochures 
are available as separate electronic files. Visit 
2010census.gov/partners for more information. 

Provide census information at events for 
renters. Provide information about the census 
at your organization’s pre-scheduled special 
events for renters. Or, consider hosting a 
breakfast, coffee or luncheon to discuss with 
renters the census and its benefits. 

Speak with residents moving in or out in  
March and April 2010. Renters moving 
during the March and April timeframe may be 
confused about where to fill out their census 
form. Be sure to speak with these renters to 
answer their questions. Provide them with the 
How People Are Counted Brochure, which is 
included in this toolkit.

Use door drops. Provide renters with  
census information by leaving information on 
their doorknobs or at their door through door 
drops. Customize the information with your 
organization’s logo to help draw attention to 
the communication and distinguish it from 
other door communications they may receive. 

Conduct a census-themed renter appreciation 
event or activity in March or April 2010 to 
highlight the census. Show renters your 
appreciation by conducting a census-themed 
renter appreciation event or activity in March 
or April. Use the event to highlight the benefits 
of the census and importance of participation. 
Consider events or activities with census-
related themes, such as offering 10 treats to 
highlight the 10 questions on the census form. 
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12

Draft 1 (5-22-2009)

Comience aquí

Start here

This is your official U.S. Census form. It is quick, easy, and your

answers are protected by law. Please complete your form in the

language most comfortable for you and return it today.

Use a blue or black pen.

The Census must count every person living in the United

States on April 1, 2010.

Before you answer Question 1, count the people living in

this house, apartment, or mobile home using our guidelines.

The Census Bureau also conducts counts in institutions

and other places, so:

The Census must also include people without a permanent

place to stay, so:

1. How many people were living or staying in this house,

apartment, or mobile home on April 1, 2010?

Number of people =

2. Were there any additional people staying here April 1, 2010 that

you did not include in Question 1?

IJMark K all that apply. 

Children, such as newborn babies or foster children

Relatives, such as adult children, cousins, or in-laws

Nonrelatives, such as roommates or live-in baby sitters

People staying here temporarily

No additional people

3. Is this house, apartment, or mobile home —

Owned by you or someone in this household free and clear 

(without a mortgage or loan)?

Rented?

Occupied without payment of rent?

4. What is your telephone number? We may call if we don’t 

understand an answer.

OMB No. 0607-0919-C: Approval Expires 12/31/2011

– –

Éste es su cuestionario oficial del Censo de los EE.UU. Es fácil, rápido de

contestar y sus respuestas están protegidas por ley. Por favor, complete su

cuestionario en el idioma que le sea más cómodo y devuélvalo por correo hoy.

Use un bolígrafo de tinta azul o negra.

El Censo tiene que contar a cada persona que vive en los

Estados Unidos el 1 de abril de 2010.

Antes de contestar la Pregunta 1, cuente a las personas que

viven en esta casa, apartamento o casa móvil usando

nuestras instrucciones.

La Oficina del Censo también lleva a cabo recuentos en

instituciones y otros lugares, por lo tanto: 

El Censo también tiene que incluir a las personas sin un lugar

permanente donde quedarse, por lo tanto: 

1. ¿Cuántas personas vivían o se quedaban en esta casa,

apartamento o casa móvil el 1 de abril de 2010? 

Número de personas = 

2. ¿Había personas adicionales quedándose aquí el 1 de abril de

2010 que usted no incluyó en la Pregunta 1? 

Niños, tales como bebés recién nacidos o hijos de crianza (foster)

3. ¿Es esta casa, apartamento o casa móvil —

IJMarque K UNA casilla. 

Propiedad suya o de alguien en este hogar con una hipoteca o

préstamo? Incluya los préstamos sobre el valor líquido de la casa.

Propiedad suya o de alguien en este hogar libre y sin deuda 

(sin una hipoteca o préstamo)?

Alquilado(a)?

Ocupado(a) sin pago de alquiler?

4. ¿Cuál es su número de teléfono? Puede que lo llamemos si no

entendemos una respuesta.

– –
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• Count all people, including babies, who live and sleep here

most of the time.

• Do not count anyone living away either at college or in the

Armed Forces.

• Do not count anyone in a nursing home, jail, prison,

detention facility, etc., on April 1, 2010.

• Leave these people off your form, even if they will return to 

live here after they leave college, the nursing home, the 

military, jail, etc. Otherwise, they may be counted twice.

• If someone who has no permanent place to stay is staying

here on April 1, 2010, count that person. Otherwise, he or

she may be missed in the census.

Area Code + Number

• Cuente a todas las personas, incluyendo a bebés, que viven 

y duermen aquí la mayor parte del tiempo.

• No cuente a alguien que no vive aquí por estar en la

universidad o en las Fuerzas Armadas.

• No cuente a alguien que está en un hogar de convalecencia,

cárcel, prisión, centro de detención, etc., el 1 de abril de 2010.

• No incluya a estas personas en su cuestionario, aunque

vuelvan a vivir aquí después de salir de la universidad, hogar

de convalecencia, ejército, cárcel, etc. De otra manera, 

serán contadas dos veces.

• Si alguien sin un lugar permanente donde quedarse se está

quedando aquí el 1 de abril de 2010, cuente a esa persona.

De lo contrario, puede que no sea contada en el censo.

Código de Área + Número

Owned by you or someone in this household with a mortgage or

loan? Include home equity loans. 

IJMark K ONE box.
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IJMarque K todas las que apliquen. 

Parientes, tales como hijos adultos, primos o parientes políticos

Personas que no son parientes, tales como compañeros de

cuarto o niñeras que viven en el hogar

Personas que se quedan aquí temporalmente

No hay personas adicionales

U.S. DEPARTMENT OF COMMERCE

Economics and Statistics Administration

U.S. CENSUS BUREAU

DEPARTAMENTO DE COMERCIO DE LOS EE.UU.

Administración de Economía y Estadísticas

OFICINA DEL CENSO DE LOS EE.UU.

Form D-1(E/S) (5-22-2009)

For those with visual impairments, the 
Language Assistance Guide will be 
available in large print and Braille. Deaf and 
hard-of-hearing persons who do not have 
access to Video Relay Service (VRS) can 
call the TDD number, 1-866-783-2010.

Special Assistance is Available

Offer space for a Questionnaire Assistance  
Center (QAC). A barrier to a complete 
count in previous censuses has been 
lack of English fluency. To help overcome 
this challenge, consider donating and 
transforming an area of your organization 
into a QAC. This resource is especially 
valuable to those who have limited English 
proficiency or who have difficulties reading. 
Contact the Partnership and Data Services 
Program staff at your Regional Census 
Center to learn more. Contact information 
can be found on page 20 of this toolkit 
or at 2010census.gov/partners/pdf/
censusRegionMap.pdf.

Distribute information to local businesses.
Ask local businesses if you can post census 
posters or fliers in their establishments to 
reach renters and others in the community. 
Hang posters in prominent areas, such as 
store windows, community bulletin boards, 
near the cash register or other areas 
approved by the store owner. 

Utilize on-hold messages and e-mail 
signatures. Include information on the 
census in your organization’s on-hold 
messages and e-mail signatures. In e-mail 
signatures, be sure to include a link to 
2010census.gov for additional information.
 
Sign up for speaking engagements. 
Participate as a speaker at industry 
or community events in which your 
organization is involved. Use the 
presentation and key messages included in 
this toolkit to assist you. In your speaking 
engagements, encourage others in the 
community to promote census participation 
to their family, friends and co-workers. 
If time permits, include a question-and-
answer session in your speech. 

Did You Know?

A barrier to a complete count in previous 
censuses has been lack of English fluency.  
Bilingual forms are available upon request 
in five languages: Spanish, Chinese 
(Simplified), Korean, Vietnamese and 
Russian. In 2010, Questionnaire Assistance 
Centers (QAC) will assist those unable to 
read or understand the form and Language 
Assistance Guides will be available in  
59 languages at all QAC locations.
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Step Three: Sustain the Momentum

The following resources are available to help you in your communications efforts about the  
2010 Census. Resources referenced throughout this document are available as downloadable print-
ready formats and can be found on the “Partner With Us” Web site at 2010census.gov/partners.

How People Are Counted Brochure
Many renters have questions about how they 
should be counted or if they should be counted 
at all. This brochure describes the process by 
which the Census Bureau counts everyone. 

2010 Census Web banners
2010 Census Web banners are available to  
post on your organization’s Web site. Web 
banners provide an ongoing reminder about  
the 2010 Census and drive Web users to the 
2010census.gov Web site for more information.

2010 Census brochure template
This pre-designed template can be used to 
develop a census brochure that highlights  
your organization’s involvement in the  
2010 Census. Consider using all or part of the 
sample brochure language in this toolkit when 
creating your own brochure.

2010 Census poster/flier template
Use this pre-designed template to create a 
poster or flier highlighting your organization’s 
census-related activities. 

The 2010 Census:  
How People  

Are Counted

Issued August 2009
Form D-3288

Would life in your community be better if:

You\\  had access to new hospitals and senior centers or  
enhanced health care services for ill or aging family members? 

Your\\  children could learn in new or improved schools or  
child-care centers? 

Your\\  commute to work were safer and less congested thanks to 
better roads or expanded public transportation options? 

Your\\  local emergency services providers had up-to-date maps to 
ensure faster response in a crisis?

Your\\  local markets could better deliver goods and services to 
your community?

The 2010 Census will be a snapshot of our  

nation’s population – capturing our changing  

and diverse America in a fleeting moment in time. 

But this historic event will do more than tell us  

who we are as a nation today. It will affect

Your community’s future.  
Your country’s future. Your future.

The federal government distributes more than $400 billion annually to 

state, local and tribal governments based on census data. One of the 

shortest census forms in history, the 2010 Census form asks 10 questions 

and takes about 10 minutes to complete. Completing your census form is 

easy, important and safe. Your participation is vital. 

By participating in the census, you can help create a 
better future for you and those important to you.

We move forward when you send it back.  
Make a difference in your community and be counted in 2010.  

Complete and return your 2010 Census form. 

To learn more, visit 

2010census.gov

“By participating in the 2010 Census we will be 
providing a footprint to future generations that will 

help them understand the world that we live in today.”

 – Ancestry.com

Insert poster 

heading here


Insert campaign logo or image here 

Insert poster body copy here.  Euisl irilla feum nulpuOlum quis dolorem 

vendio con henim delessectem ipsum aliscilit accum dolestio odolore cor 

suscilit, consecte conseni amconsequis dit illaor sim num atue feuissent 

ametum adas. 

magna facillutat. Ut wis nonsenis nit, senit et praessecte v. con henim 

delessectem ipsum aliscilit accum dolestio odolore cor suscilit, consecte 

conseni amconsequis dit illaor sasd. 

For more information  

about the 2010 Census, visit  

2010census.gov. 

Insert  

secondary 

logo here 

Form D - 3247(E) 

maIn InsIde headIng 

Your main content is included here on the 

inside panels. Use these panels to introduce 

your topic and the information you want to 

convey. You can use secondary headings to 

organize your text or make it easier for users 

to read. 

Igniat. Ut lor sectem dipsum iure min volor 

senis dolor iure faci eugait, quate tincidunt 

prat ulputpat lum in hendre diat adigna 

consed minismod ex ex endre vullan hen-

dign iamet, vulputpat. Duis nostisim nullutpat 

dolorem iuscilit ulputem nostrud et ut elit ad 

esse modoloborper sectem dunt accum ipit 

veriustrud tem iustrud dolore duisit vel in 

venim aliquamet essequi tat nulput landre 

dolesecte tate tem iustrud ea feugiat illandio 

dipsusto core deliquam nit, venim vulputa 

tuerci tat. Duisci exerostrud elis et inis do 

etue vullute doluptat. 

Ming eu facidunt accum am quisseq uis-

sim nullum ipsum vulput eugue core exerit 

numsan henissequi bla feugue cor ipis-

molore facin ullaor adiamet, veros niam et 

accummy nos dolobore cortin utpatio nse-

quat euip er iustrud dolenis niam volobore 

consequat. Tuer il doloreet iusto esendreet 

prat, veraessequat lut wis nis augiat wis nis 

num dipit lore commodigna feui tie vent in 

ea facing ercilit voloreet lore dui blaorerat 

incidunt dolortinci blaore min volorperos aci 

tis nos accummo loreet dolore esequisl ipit, 

sim zzriustrud dunt augiam zzrilis nulpute do 

eugiam, consectet lorerat. 

For more information about the 2010 Census, 

please contact:


First Name Last Name

Title


10-Digit Phone Number

E-mail Address


First Name Last Name

Title


10-Digit Phone Number

E-mail Address


First Name Last Name

Title


10-Digit Phone Number

E-mail Address


2010census.gov�

Insert brochure


name/headIng here


Form D - 3243(E) 
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Customizable newsletter template
Use this pre-designed template to create your 
own newsletter centered on your organization’s 
support of the 2010 Census. In your newsletter 
articles, highlight the importance of renter 
participation in the census and help dispel 
barriers some renters may have regarding  
the census. 

Awareness posters
These posters are available in several languages 
and are designed to build awareness of and 
encourage participation in the 2010 Census. 
Contact your partnership specialist to obtain 
printed versions measuring 16” x 20” or 
download and print the versions available in 
this toolkit. Contact information can be found 
on page 20 of this toolkit or at 2010census.gov/
partners/pdf/censusRegionMap.pdf. Display 
the posters in high-traffic, common areas that 
renters frequent.

Action posters
These posters are available in several languages 
and are designed to encourage participation 
in the 2010 Census. Contact your partnership 
specialist to obtain a printed version 
measuring 16” x 20”, or download and print 
the versions available in this toolkit. Contact 
information can be found on page 20 of this 
toolkit or at 2010census.gov/partners/pdf/
censusRegionMap.pdf. Display the poster in 
high-traffic, common areas that renters frequent. 

2010 Census PowerPoint
Use this customizable PowerPoint in 
presentations to renters or others in the 
community. The presentation provides 
information on the importance of the census 
and key operational milestones. Edit the 
presentation to include information specific to 
your audience. 

fuejue

POLOBOR tion hendiat

velessent acilla faci blame

eugiatemo diam veraessit,

volorer magna alis delenit

elisum nos nullaorer iriuscin

veliquat ven isim iurem

dolum nonsecte conul oput

tat. Alisl ea faccum iriuscilis

eugiam nis ad euisi tionse

am iustism oloreet.

Quipisl ut lore con vulput

quo alit loreet niam, quam,

sectem anos atum illam,

do consed minit ametue

consed magnis alisl ing ent

ad fer ilisis ea ad eufg.

Facincip ex eum nullaore

exero velit nos at luptat.

Onulla feummy non henit

autpatuer am volore

magnis niamet alisi.

Nulla faciduissisi blaor ipis

keli nummy nonulput nulput

vullaore magnim euisi

tionse euissi ent lob.

Continued on back

THIS IS THE MAIN STORY,
18 POINT CAPS
POLOBOR tion hendiat velessent acilla faci blam eugiatem

diamn veraessit, volore magna alis delenit elis nos nullaorer

iriuscilo veer alisci tat. Alisl ea faccum iriuscilis eugiam nis

ad euisi tionse min ut dolore dolor iliquis am iustism oloreet.

Quipisl ut lore con vulput alit loreet niam, quam, sectem nos

atumu illam, conse dit nulput ullaore do do consed minit

ametue consedia magnis alisl ing ent ad er ilisis ea ad eu

facincip ex eum nullaore ill exero odit wis nulla faccum in

ulla ad min vel in hent velit nos atidas luptat. Onulla

feummy non henit autpatuer am ver in henis nullmou, con

ut utpat, vulla feu faccums andret, mod endre dit loreet velis

ad digna ad et volore magnis niamet alisi.

Nulla faciduissisi blaor ipis num nonulput nulput vullaore

mag nimo euissi ent lobor sed te modolore ex endiam, sed

ting ea corem quis ex ercillaorer sim ipsummy nulla consect

ptat, core magna adit nos atet velit loreet lam qui tet, quisim

quat non.

This is a bold
subhead in
16 point U&lc
JACQ hendiat velessent acilla

faci blam eugiatem diam ven

raessit, volore magna alis det

Araying ent ad er ilisis eact ad

eu facincip ex eum nullao

emo exero odit wis nulla

faccum int ulla ad min vel in

hent velit nos at luptat. Onulla

feummy nonso henitfaccums

andreet, se mod endre dit

loreet velisd digna ad et

volore magnis niamet alisi.

Nulla faciduissisi blaor ipis

olot nummy nonu lput nulput

vultan laore magnim euissi

ent loborus sed te modolore

ex endiam, sed ting ea corem

quis ex ercillaorer sim

ipsummy nulla.

Continued on back

This is the third story, 16pt U&lc

Photo caption

For more information about the 2010 Census, visit www.2010census.gov

January 9, 2009

If applicable,

place your logo

here

MAKE A DIFFERENCE. MAKE HIstoRy.
MINUtEs.QUEstIoNs.

Your census form will arrive in March 2010. Don’t miss your opportunity to make a difference.  
By answering 10 simple questions, you can help improve our schools, roads, hospitals, job-training  
programs, public transportation and much more.

2010census.gov

Census forms will be delivered or mailed to households starting in March 2010. By answering 10 simple questions you can help 
improve your schools, hospitals, job training programs, public transportation and much more. Take time to make a difference by 
completing and returning your form. 

2010census.gov

paint a new portrait of america. 
Complete and return your Census form.

Jobs. Roads. Hospitals. scHools.  
Help youR community get wHat it needs foR tHe next 10 yeaRs.  

A Complete Count:  

The Importance of Census Data 

for Our Community 



Starting 
Conversations 

and 
Communicating 

about the  
2010 Census
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Starting Conversations and Communicating 
about the 2010 Census

The information you provide for the  
2010 Census will play a significant role in 
encouraging renters to participate. The 
following messages will help you effectively 
convey the benefits and importance of census 
participation, while addressing several points 
of confusion or misinformation some renters 
have about the census. Use this messaging 
in your partner communications initiatives to 
help encourage census participation – from 
conversations to written communications.

Key messages about the  
2010 Census

Participation in the 2010 Census is \\

easy, important and safe, and your 
participation is vital.

It’s easy:••  One of the shortest census 
forms in history, the 2010 Census form 
asks 10 questions and takes about  
10 minutes to complete.

It’s important:••  Census data directly 
affect how more than $400 billion per 
year in federal funding is distributed 
to tribal, state and local governments. 
Census data guide local decision-
makers on where to build new schools,  
roads, child-care and senior centers, 
community facilities and more. Census 
data also are used to reapportion 
congressional seats to states and 
assure proper district representation.

It’s safe:••  By law, the Census Bureau 
cannot share respondents’ answers 
with anyone, including other federal 
agencies and law enforcement entities. 
All Census Bureau employees take an 
oath of nondisclosure and are sworn 
for life to protect the confidentiality 
of the data. The penalty for unlawful 
disclosure is a fine of up to $250,000 
or imprisonment of up to five years,  
or both.

You do not need to own your home in \\

order to complete your census form. 
Those who rent their home also should 
complete the census form. 

Everyone in the United States must be \\

counted in the 2010 Census. This includes 
people of all ages, races, ethnic groups; 
citizens and noncitizens.
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Census forms will be delivered or mailed \\

to households in March 2010. Every 
household in the United States should 
complete its census form and mail it back 
upon receipt. Responding immediately is 
the most efficient way to participate in 
the census.

Census Day is April 1, 2010. Responses ••
to the census form should include 
everyone living at that address. 
Individuals should be counted in the 
residence where they live and sleep 
most of the time.

In May, census workers will visit ••
households that do not return 
the forms to take a count in 
person. Because people might be 
apprehensive about a stranger coming 
to their home, it is important to note 
that census workers can be identified 
by a census badge and bag. 

English-language fluency is not a \\

requirement for participation. Language 
assistance is available to help individuals 
complete their census form. 

The first-ever bilingual form in  ••
English and Spanish will be delivered 
to about 13 million households in areas 
that have a high concentration of 
Spanish speakers. 

Questionnaire Assistance Centers ••
(QAC) will be available to assist 
those unable to read or understand 
the census form. Bilingual forms 
are available upon request in 
five languages: Spanish, Chinese 
(Simplified), Korean, Vietnamese and 
Russian. In addition to these options,  
a Language Assistance Guide also  
will be available in 59 languages 
at all QAC locations and online at 
2010census.gov.

Here Are Some Facts For Your Renters Who Have Been  
Displaced From Their Homes Due to a Natural Disaster: 

The Census Bureau has plans in place to make sure everyone is counted in the  \\

2010 Census and that they are counted once, only once and in the right place.

The law requires that people are counted where they live. It’s important that \\

communities have the resources they need where they live now.

If people move to another address in the Census Bureau’s address list, they will still get \\

a census form. 

If people stay temporarily with friends or relatives, questions on the 2010 Census form \\

will help ensure people are counted in the right place.

Thank you for supporting the 2010 Census.  
Your efforts are essential to help renters understand the 

benefits and importance of census participation.



Regional 
Census Center 

Contact 
Information 
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Atlanta
404-335-1467

B o s to n
617-223-3610

Charlotte
704-936-5330

Chicago
312-454-2770

Dallas
214-637-9680

Denver
720-475-3670

Detroit
313-392-6500

Kansas City
816-994-2045

Los Angeles
818-717-5820

New York
212-356-3100

Philadelphia
215-717-1020

Seattle
425-908-4050

American Samoa,
Commonwealth of the 
Northern Mariana Islands
(CNMI), Guam, and the 
U.S. Virgin Islands 
301-763-4033

ATLANTA  -   www.census.gov/atlanta
Alabama, Florida, Georgia

B O S T O N  -   www.census.gov/boston
Connecticut, Maine, Massachusetts, New Hampshire,
New York (all counties except those covered by the
NY Regional Office listed under the state of NY),
Puerto Rico, Rhode Island, Vermont

C H A R L O T T E - www.census.gov/charlotte
Kentucky, North Carolina, South Carolina,
Tennessee, Virginia

C H I C A G O - www.census.gov/chicago
Illinois, Indiana, Wisconsin

D A L L A S  - www.census.gov/dallas
Louisiana, Mississippi, Texas

D E N V E R  - www.census.gov/denver
Arizona, Colorado, Montana, Nebraska, Nevada,
New Mexico, North Dakota, South Dakota, Utah,
Wyoming

D E T R O I T  - www.census.gov/detroit
Michigan, Ohio, West Virginia

K A N SA S C I T Y  - www.census.gov/kansascity
Arkansas, Iowa, Kansas, Minnesota, Missouri, 
Oklahoma

L O S A N G E L E S  - www.census.gov/losangeles
Hawaii, Southern California (Fresno, Imperial, Inyo,
Kern, Kings, Los Angeles, Madera, Mariposa, 
Merced, Monterey, Orange, Riverside, San
Bernardino, San Diego, San Benito, San Luis Obispo,
Santa Barbara, Tulare, and Ventura counties)

N E W Y O R K  - www.census.gov/newyork
New York (Bronx, Kings, Nassau, Queens,
Richmond, Rockland, Suffolk, and Westchester
counties)
New Jersey (Bergen, Essex, Hudson, Morris, 
Middlesex, Passaic, Somerset, Sussex, Union,
and Warren counties)

P H I L A D E L P H I A  - www.census.gov/philadelphia
Delaware, District of Columbia, Maryland,
New Jersey (all counties except 
those covered by the NY Regional Office listed
under the state of NJ), Pennsylvania

SE AT T L E  - www.census.gov/seattle
Alaska, Idaho, Northern California (all counties
except those covered by the LA Regional Office
listed under southern California), Oregon, 
Washington

P h o n e  N u m b e r s  f o r
th e  P a r tn e r s h i p  a n d
D a ta  Se r v i ce s  P r o g r a m

Pa r tner ship a nd Da ta  Ser vices Pr ogr a m


